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THE PROBLEM: SANITARY SEWER OVERFLOWS



THE BEHAVIOR: PRIVATE SEWER LATERAL MAINTENANCE







Social Marketing seeks to develop and
integrate marketing concepts with other

approaches, to bring about behavior
change that benefits the common good.

Social Marketing combines social science
and marketing principles, integrating
research and best practices to identify
audiences and influence behaviors.

WHAT IS SOCIAL MARKETING?



…although social media can be part of
a social marketing campaign

SOCIAL MARKETING ≠ SOCIAL MEDIA



• Goes beyond just providing information to inspire
behavior change

• Works backward to select tactics tailored to the
behavior addressed

• Acknowledges that knowledge and attitudes
are not always related to behavior (e.g., we know
eating a Big Mac is bad for us, but we do it anyway.)

DIFFERS FROM TRADITIONAL EDUCATION + OUTREACH



• Emphasizes behavior change (knowledge vs. action)

• Draws on research in social psychology & science

• Occurs at community level

• Follows methodical process
• Has measurable outcomes

ELEMENTS OF SOCIAL MARKETING



• Who is the audience?

• What do we want them to do?

• What makes that hard or easy?

• What do they care about?

SOCIAL MARKETING ASKS…



• Determine behavior/audience to target

• Identify barriers and benefits
(don’t assume you know this already) 

• Develop/test strategy  

• Implement

• Evaluate

• Adjust

SOCIAL MARKETING PROCESS



• Private Lateral Replacement
• Reminders/Prompts
• Financial Incentives

• Coupons
• Rebates
• Fee Waivers
• Low/Zero Interest Loans

IDENTIFY BARRIERS & BENEFITS



IMPLEMENT  EVALUATE  ADJUST 



FUNDING SUPPORT



MAYA BURKE
727.893.2765
MBURKE@TBEP.ORG

QUESTIONS?


